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It’s really a Cinna-bad

this is when rational thought needs
to prevail.

At 813 calories, a Cinnabon cinna-
mon roll can provide enough ener-
gy for an 8-kilometre run. With 117
g of refined, white-flour carbs and
55 g (almost 14 teaspoons worth) of
sugar, this “most delicious roll” can
cause your blood sugar and insulin
levels to rise like house prices dur-
ing a bidding war — not to mention
the saturated and trans fat content.

But as the saying goes, what goes
up must come down, and that’s ex-
actly what these ingredients will do
to blood sugar. I won’t even start
with the Caramel Pecanbon ver-
sion, at 1,100 calories, 141 g carbs
and 56 g fat. The latter is like eating
a Big Mac and a large order of fries.
Alternative: There really is none. If
you’re in a rush and need a quick
snack, grab a whole-wheat bagel
with some peanut butter at the
closest coffee shop, instead.
Take it or leave it: I’m speechless.
Walk away — and don’t look back.
Doug Cook is a dietitian at St. Michael’s
Hospital and co-author of Nutrition for
Canadians for Dummies. Visit 
wellnessnutrition.ca.

DOUG COOK
SPECIAL TO THE STAR

Product: Cinnabon Classic Roll
Price: $3.49 per roll
Manufacturer: Cinnabon,
cinnabon.com
The Position: “Made from a unique
secret recipe, Cinnabon rolls are
the freshest, most delicious cinna-
mon rolls you’ll ever eat.”
Ingredients: Roll (top 5): enriched
flour, brown sugar, water, marga-
rine (partially hydrogenated soy-
bean and cottonseed oils), artificial
flavours. Frosting (top 5): cream
cheese, sugar, eggs, milk, marga-
rine.
Nutritional breakdown: 813 calories
per roll; 117 g carb (55 g of sugar); 
32 g fat (8 g saturated, 5 g trans); 
15 g protein, 801 mg sodium.
Analysis: According to the website,
Cinnabon is the world leader with
600-plus bakeries in more than 30
countries. The outlets are strate-
gically located in high-traffic ven-
ues, such as malls, airports, univer-
sities, casinos and train stations.
Anyone who’s walked by one can at-
test to the nearly irresistible aroma
of the freshly baked enticements.
It’s no mistake that the oven fans
are blowing into the crowds.

So what’s this got to do with nutri-
tion, you might ask? Everything!
Nutrition, good or bad, all hinges on
whether the food item offered is ac-
tually eaten. 

The sight and smell of these rolls
strikes at the most primitive parts
of our brains, the part that is hard-
wired to eat without thinking. But

Health-O-Meter

Author and University of Victoria re-
searcher Alan Cassels today begins a
bi-weekly column examining a mod-
ern health threat: the corporate-
funded shaping of illnesses. The
Healthy Skeptic will take Star read-
ers on a tour through the alphabet of
disease mongering.

ALAN CASSELS
SPECIAL TO THE STAR

Hear about the new prescription
drug clinically tested on more than
3,000 teenagers who suffer from
low motivation? 

The disease is called AMDD, or
Adolescent Motivational Deficien-
cy Disorder and the TV ads for the
drug feature Archie, a lazy teenager
lounging on a couch. Archie is unre-
sponsive to his nagging, cajoling
parents who take him to the clinic
to get a script for the drug Robophil. 

Next scene, the birds are singing
as Archie gets off the couch and
goes to apply for a job. Cue the ta-
gline: “Got an unmotivated teenag-
er? See your doctor.” 

Wait a minute! A drug for lazi-
ness? Gotcha. Yes, I was fooling
you, but if you found yourself start-
ing to swallow this tale, you may be
forgiven. Even though there is no
AMDD, no “disease” of teenage la-
ziness and no drug like Robophil, if
and when this new disease ever
gains medical legitimacy, it’ll have
lots of company. 

Welcome to the modern epidemic
of disease mongering. It’s a phe-
nomenon that is amplifying our
natural desires to apply medical so-
lutions to every abnormality, ache,
dysfunction or worry that comes
our way, even if the underlying
problem has nothing to do with our
body chemistry. 

For some people a new diagnosis
may be a lifebuoy and the associat-
ed treatment is the right and best

Do the millions of children around
the world so labelled constitute a
medical epidemic? As you could
guess, the controversy around
ADHD is explosive, with critics
claiming the growth in sheer num-
bers of kids diagnosed and drugged
is clearly the result of pharma mar-
keting and blatant disease monger-
ing (the journal Health Affairs re-
ported that the “global use of
ADHD medications rose threefold
from 1993 through 2003.) 

Others say the phenomenon is re-
al and kids are literally driven to
distraction by many factors includ-
ing a worsening social environ-
ment, insufficient physical exer-
cise, too much junk food, crowded
classrooms and so on.

Suffice to say, AMDD and Bad Boy
Behaviour are the flip sides of the
same disease-mongering phenom-
enon, which partly makes all of us
question what lies at the heart of
“normal” in order to drive us to-
ward a neat medical box. At the end
of the day, a little healthy skepti-
cism wouldn’t hurt many of us, es-
pecially when someone in a white
coat is trying to usher us off the
couch with a handy diagnosis and a
magic medical solution. 
Alan Cassels is a drug policy researcher
and author of The ABCs of Disease Mon-
gering: An Epidemic in 26 Letters (Em-
dash, 2007). cassels@uvic.ca.

THE HEALTHY SKEPTIC

Diseases shaped 
by those with
products to sell

solution, yet
for many, a
new label and
the accompanying
pharmaceutical
only bring more
problems. 

A few
years
ago af-
ter I in-
troduced
AMDD in a CBC radio documenta-
ry, researchers in Australia fol-
lowed with their version: MoDeD
(Motivational Deficiency Disorder)
launching the new disease in the
British Medical Journal on April
Fool’s Day, 2006. Despite the obvi-
ous clues (their drug was called In-
dolebant) MoDeD was reported by
major media outlets around the
world, sometimes missing the joke. 

While AMDD and MoDeD are in-
tentionally phony diseases, you
don’t have to sail into the world of
imagination to find diseases being
shaped and mongered by those who
have something to sell. 

Which brings us to B, and “Bad
Boy Behaviour.” You may know this
disease by its more medical sound-
ing name, Attention Deficit/Hy-
peractivity Disorder (ADHD). One
way to sleuth out disease monger-
ing is to look for what’s really hap-
pening under the clinical-sounding
name. “Bad Boy Behaviour” — like
laziness — would never sell in the
world of high-tech medicine, but
ADHD and its respectable pharma
treatments, sells like gangbusters. 

Labelling and medicating hyper-
active youth is as problematic as it
is popular. It is estimated that more
than 10 million school children in
the United States wear the ADHD
label and more than a million take
daily doses of Ritalin-type stimu-
lant drugs. 
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Eyes Wide Shut
It’s tear jerking how much some drivers overpay 
for their car insurance.  

Unfortunately, the best insurance rates are elusive.
They’re not advertised and many places you would
call don’t necessarily represent the insurance
company that has the best rate for you. Sadly,
you’re the one that ends up paying for it.

Rob, who discovered InsuranceHotline.com, wanted
to share his experience with you. He didn’t know that
InsuranceHotline.com kept a close eye on over 30
insurance companies and could instantly spot which
ones have the best rates for his driving profile.
It wasn’t until his friend, tired of hearing him com-
plain about it, told him to go online and see if he was
really overpaying. So Rob decided to check it out.

He had blindly accepted a rate of $2,600 for 2 minor
tickets, but he had an eye opening experience when
he saw he could have been paying as little as $1,300
for the same coverage if he had been with a different
company. Needless to say, Rob will never overpay
for his insurance again.    

Another story worth mentioning is when Derek’s
insurance renewal jumped from $924 to $1,600 
for no apparent reason. He went to
InsuranceHotline.com and was quoted $783. 

The reality that he was paying twice as much as he
needed to brought a tear to his eyes. He will never
get that money back. 

Trying to find which insurance company has the best
rate for you can be a long and painful task.

You can do this exhaustive search yourself, or we
can do it for you, for free! InsuranceHotline.com
compares over 30 insurance companies and pro-
vides the lowest rates.

Anna’s parents just saved $600 by simply going
online. Al, a father, was shopping for insurance
for his 17-year-old son and was quoted a whopping
$13,000! He went online and found a rate of $3,600.
That’s a savings of over $9,000! 

Look at this chart. It shows the lowest to highest
rates quoted from 30 insurance companies. That’s
a $5,000 rate difference between insurance
companies for the same car and driver.

Most drivers end up paying a rate somewhere 
in the middle.

When you are moved from the middle of the pack 
to the top of the pack, it can save you 100’s, even
1,000’s of dollars, instantly. So keep your eyes on
the prize and your money in your wallet. Visit
InsuranceHotline.com for the best rate…for you.

Driver’s Blind Spot
A shocking look at where to spot the best insurance rates

Quoting over 30 insurance companies giving you the lowest rate– for FREE

BUT WAIT! THERE’S MORE...

When you receive your email quote from
InsuranceHotline.com, you’ll also receive
these amazing bonuses: Access to Your

Claims History Report:
Find out what the insurance companies have
on record relating to your accidents and claims
history.

The Fault Determination Rules:
Find out how insurance companies decide if you
are at fault or not at fault if you’re in an accident. 

Free Dispute Resolution Service:
If you have a dispute with your insurance
company that you can’t resolve, we give you
the name of an organization that will mediate
it for you, free of charge.

In addition to providing you with an insurance 
company that offers you the best price for your 
car insurance, we’ll also tell you which companies
have the 2nd and 3rd best price for you. And all
their contact information is supplied too!

There is no better service that compares over
30 insurance company rates and supplies these
amazing bonuses to you, all for free. ACT NOW!

Driving Lowest Highest Price
Record Price Price Difference

Clean Record $775 $3,371 $2,596

1 Ticket $797 $4,693 $3,896

1 Accident $1,493 $6,903 $5,410

$5,000

$4,500

$3,500

$3,000

$2,500

$1,500

$1,000

$500

InsuranceHotline.com
finds this rate for drivers!

Go to www.InsuranceHotline.com for the lowest rate. 

When you get your quote, you’ll also receive
access to Rogers’ amazing bundle offer for TV,
Home Phone and Internet.

ADVERTISEMENT


